The Silent Revenue

Why event organisers must master
checkout conversion in 2026.
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TRAFFIC TS VANITY. CONVERSION IS SANITY.
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Elite event operators convert at nearly 5x the rate of average operators.

The difference is not traffic quality—it is the forensic elimination of friction.
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Seven out of ten fans
who want a ticket will
leave without one.
100 High-Intent

Fans Enter Checkout -39 (Sticker shock & junk fees)

-24 (Forced account logins)
70 -Igg/ average checkout
. 0 abandonment. -18 (Complex
. _ form friction)
A SZBUB industry-wide
recoverable leak.

Completed Sales
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PIG HEART BOY THE CONVERSION GAP
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Mobile form entry and payment friction are killing your highest volume channel.




Why high-intent fans
bail at the finish line.

Hidden costs appear

Too long or complicated Mandatory registration

If we exclude the casual ‘just browsing'’
traffic, these three UX failures represent
the vast majority of lost revenue.
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